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Virtual engagement with both Jewish and non-Jewish organizations is
widespread and frequent

Virtual engagement, including with Jewish organizations, is broad. At least 43% had participated in each distinct type of engagement tested,
and nearly two-thirds had joined a virtual seminar/lecture/panel/class (this number is disproportionately high among students). Although
satisfaction with socially-distanced experiences is higher than for virtual experiences, virtual experiences can still be very satisfying and
engaging to most of this audience if designed effectively.

Virtual Engagement since the Start of the Pandemic
% have done this at all

A virtual seminar, lecture, panel, or class 64
A virtual movie screening, concert, or other entertainment
event
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90% of young Jews have
done at least one of these
forms of virtual engagement
since the start of the
pandemic

A virtual event for professional development, networking,
or meeting new people

A virtual program or activity hosted by a Jewish
organization
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A virtual Jewish activity that was not hosted by an

) 38% are doing at least one
organization

thing weekly or more
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A virtual program or activity hosted by a nonprofit or
charitable organization that is not Jewish
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A virtual program or activity hosted by a political campaign
or organization
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Some other kind of virtual or online program or event
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Among those who are engaging virtually, most have had at least one
worthwhile experience

Among those engaging virtually, their experiences during the pandemic have largely been positive. Nearly two-thirds of respondents have had
at least one worthwhile virtual experience over the last several months, providing a rich set of experiences for digging into what made those

virtual programs and events worthwhile and satisfying.

62%

participated in some kind of virtual or online event
during the coronavirus pandemic that was particularly
memorable, worthwhile, or satisfying for them

Which of the following 27%

best describes you?

have participated in some kind of virtual or online
event during the coronavirus pandemic but have not
had one that was particularly memorable,
worthwhile, or satisfying for them

have not participated in a virtual or online event during
the coronavirus pandemic
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